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Lessons From History: Lost Opportunities Without Insights

Knowledge
Brilliance, unshared and lost in pages. @ Management
Capture It Right, Use It Forever

People || Data || Tools |

Materials Processes

Capture It Right, Use It Forever: Legible, structured, and searchable

data is essential for preserving and building on scientific knowledge.
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Enabling Knowledge Reuse and Operational Insight in R&D

Has a similar reaction or molecule been developed in-house? What
conditions were used?
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Lessons From History: Lost Opportunities Without Insights

Success by Serendipity, Not Strategy ©5d | Data-driven Strategy

v—— Data-Driven Hypothesis Is the Modern
Compass

Design Goals /—\

“=|Desired Quality Identify Critical
i Quality Attributes

=l Attributes (DQAS) EN
/ﬂ (CQAS)
4
a Analyze \
o & Refine
Determine Key

&«0
é Process
=0 parameters (CPPs)

Data-Driven Hypothesis Is the Modern Compass: Modern R&D
needs data-driven hypotheses, not guesswork or chance discovery.
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Navigating Design Space & Accelerating Execution Through Data-
Insights

Gain a unified, interactive view of results from hundreds of experiments
across multiple campaigns
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Understand the impact
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Lessons From History: Lost Opportunities Without Insights

@m Digital Lens for Scalability

Informed Trade-offs Drive Scalability

Gold Prospector - The Unscalable Success
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Quick + Low Cost

Knowledge Fuels Value & Scale: Without understanding and insight,
even the greatest discoveries can slip away unused.
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Turning Batch Data into Business Decisions

What are the compaositions of different batches?
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The Next-gen Laboratory Informatics Platform: All Your Data, All-in-one

New Product Development R&D Workflow
I Synthesis / Material Design -4_ I _

1 Analytical Testing Scale Up “— Customer
Formulation <} >

AK
ES nalsPlatform
PRODUCTS AND SOLUTIONS

@ ChemDraw _/ signalsNotebook _QD_ signalsOne O signalsSynergy @ Spotfire

R&D

Workflow
Digital Twin

Experiment Data Material Instrument Data Data Analytics &

Management Management Management Al-Readiness
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Revvity Signals’ Role as a Partner in Digital Transformation
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“History reminds us that brilliance isn’t

enough — it must be captured, scaled, and

just transform your Ilab —

sustainable growth.
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We'd love to connect—visit Booth #6

and explore more about Revvity Signals at https://revvitysignals.com


https://revvitysignals.com/
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